Dropshipping Guide

How | Became An eBay Powerseller Just
By Droppshipping A Wine Making Kit!

By June Beezy,
Founder of WD Club
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or your ‘Unique Selling Proposition’. What makes your product
stand out?

example: Take amazing pictures with the canon digital camera
2. Share your personal story or experience

This involves the user and makes them want to read more. So
simply talk about your experience with the camera.

example: I've used this camera on birthdays and vacation and
the pictures are awesome. I love how compact it is and the bat-
teries last a long time too. I can easily upload pictures to my
computer and send it to all my friends and family.

This camera also has the ability to store pictures and take 20
second movies which comes very handy. It’s versatile sturdy and
is a great camera for everyday use. It is only been used a few
times.

3. Talk about the features and the benefits in detail

Features are what your product is offering and benefits are how
it can improve your potential customer’s experience.

In this case, you can simply go to a canon digital camera website
and copy and paste them in your auction.

Don’t worry, you are not violating any copyright laws as you are
using their description for fair use.

Example:

Format: Ultra Compact

Price (street): USS$

Also known as: Canon Digital IXUS Wireless
Camera body:

Release status:

Max resolution: 2592 x 1944

Low resolution: 2048 x 1536, 1600 x 1200, 640 x 480
Image ratio w:h: 4:3

Effective pixels: 5.0 million

Sensor photo detectors: 5.0 million






LCD Pixels: 118,000

Video out: Yes

USB: Yes

Firewire (IEEE 1394): No

Battery / Charger: Yes

Battery : Lithium-Ion NB-4L battery & charger
Weight (inc. batteries): 185 g (6.5 0z)
Dimensions: 99 x 54 x 22 mm (3.9 x 2.1 x 0.9 in)
Notes: Built-in WiF'i wireless

Resolution Chart

Colour Patches

4. Use Testimonials if possible

Testimonials not only make you look good they establish further con-
fidence in the user about you item. On eBay although not completely
necessary (Feedback rating works just as well), but you should use
them if you sell multiple items.

A great place to find testimonials are at a product review site. Just
go to google and type in: your item name review (in this case, canon
digital camera review)

Example:
“This was the best camera I ever owned, I love it and highly recom-
mend it!” John Jason

5. Give clear auction details

This is very important and clear information here can help you
reduce or eliminate the possibility of getting a negative feedback. Be
very straight up when it comes to your item condition, shipping policy,
payment policy and refund policy.

Example:

Item Condition - Very Good (I've only used it for the past three
months).

Shipping Policy - Can only ship to the USA, NO worldwide shipping
Payment Policy - Kindly note I only accept PayPal Payments - I only
accept credit cards through PayPal

Payment Policy - Payment is required within 7 days of purchase - Pay-
Pal only - no checks or money order.






Now that you have some awareness of how to design an auction, lets
see how your auction appearance should be:

9. A little thank you note always helps
When doing business online or offline, you want to make sure you are
dealing with friendly people, why not leave a little thank you note for

your readers just to show them how friendly you are:

Example:
Thank you for visiting my auction :)







Image stabilization: No

Auto Focus: Yes

Manual Focus: No

Auto focus type: AiAF TTL 9-point or center
Normal focus range: Unknown

Macro focus range: 3 cm

White balance override: 6 positions plus manual
Aperture range: F2.8 - F4.9

Min shutter: 15 sec

Max shutter: 1/1500 sec

Built-in Flash: Yes

Flash guide no.: 3.5 m (11.4 ft) 5 m

External flash: Yes, Canon High Power Flash (slave)
Flash modes: Auto, On, Off, Manual (Red Eye On/Off)
Exposure compensation: -2 EV to +2 EV in 1/3 EV steps
Metering: Evaluative, Center Weighted, Spot
Aperture priority: No

Shutter priority: No

Focal length multiplier

Lens thread: No

Continuous Drive: Yes, 2.1 fps, unlimited

Movie Clips: Yes, 640 x 480, 30/15 fps, 320 x 240, 60/30/15 fps, 160 x 120 15 fps
Remote control: No

Tripod mount: Yes

Self-timer: 3 or 10 sec

Time-lapse recording: No

Orientation sensor : Yes

Storage types: SD/MMC card

Storage included: 16 MB SD card

Uncompressed format: No

Compressed format: JPEG (EXIF 2.2)

Quality Levels: Super-Fine, Fine, Normal
Viewfinder: Optical

LCD: 2.0 ¢

LCD Pixels: 118,000

Video out: Yes

USB: Yes

Firewire (IEEE 1394): No

Battery / Charger: Yes

Battery : Lithium-lon NB-4L battery & charger

























Direct users to the following page:

http://cgil.ebay.com/ws/eBayISAPI.dlI?MakeTrack&item=insert
your auction number with no spaces

Watch your popularity grow!

Now this system requires some cash but will definitely bring you
the fastest results. The downside is compared to the first sys-
tem, where after 3 months you don’t pay a dime, system 2 will
always require an investment.

So system 1 is for long term growth (Which I like) and system
term is for short term but again the choice is yours. If you got
the money go for system 2, if you don’t - and are interested in
long term growth (That is what I like) go for system 1.

I've personally never been on eBay Pulse. And you don’t need to
be on eBay Pulse to become a Powerseller.

It’s just an idea. By the way, I contacted several sellers who con-
stantly end up on the eBay Pulse and they told me that it takes
about 1000 - 2000 people watching your auction to get there.

Get the perfect auction title!

More than 90% of people on will find your auction through nor-
mal search on ebay. Which means they are just going to type
what they are looking for and the auctions are listed in front of
them. But on what factors does the position of your auction is
determined when a user searches for it?

For example:
Lets say I'm selling a beer and wine making kit and my title is:

* Fastest home beer and wine making kit

Now any time a person uses any combinations of those words
in my auction title, it will show up, not necessarily in the exact
order.












